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S
hiv Nadar, founder-
chairman of HCL 
Technologies, has 
emerged as India’s 

most generous businessman, 
donating ~2,042 crore in the 
last financial year. That’s an 
average of ~5.6 crore per day 
and 76 per cent more than the 
amount he donated in FY22, 
when he gave away upwards of 
~3 crore per day on average. 

Overall, 119 Indian busi-
ness tycoons donated ~5 crore 
or more in FY23, together con-
tributing ~8,445 crore for phil-
anthropic activities. That was 
more than 59 per cent of what 
they donated in FY22, accord-
ing to the EdelGive Hurun 
India Philanthropy List 2023, 

Azim Premji of Wipro fol-
lowed Nadar, having donated 
~1,774 crore during the year. 
That was 267 per cent more 
than FY22. 

Mukesh Ambani of 
Reliance Ind us tries occupied 
the third position, having given 
~376 crore in philanthropy, 
largely channelled through the 
Reliance Foundation, where 
the focus is predominantly on 
education and health care. 

Nikhil Kamath of Zerodha 
emer ged as the youngest phi-
lanthropist on the list. At 12th 
place, the Kamath bro thers 
donated ~110 crore in the year. 

The list further showed that 
Rohini Nilekani of Rohini 
Nilekani Philanthropies led 
among women, donating ~170 
crore. She ranked 10th on the 
list. She was followed by Anu 
Aga (40th rank) and Leena 
Gandhi (41st) with donations 
worth ~23 crore each. Seven 
women philanthropists were 
featured in the list. 

A total of 14 Indians, up 
from six last year, donated 
over ~100 crore. The list fur -
ther showed that 24 Indians, 
up from 12 last year, donated 

over ~50 crore, and 47 donated 
over ~20 crore. 

Education emerged as the 
most favoured cause for dona-
tion, with 62 philanthropists 
cumulatively donating ~1,547 
crore towards it. This was fol-
lowed by ~1,345 crore in the 
arts, culture and heritage, and 
~633 crore in health care. 

With 39 individuals, 
Mumbai proved to be the phi-
lanthropy capital of India, fol-
lowed by New Delhi (19) and 
Bengaluru (13). 

Other philanthropists fea -
tu red in the top 10 included 
Ku mar Mangalam Birla, 
Gautam Adani, the Bajaj 
family, Anil Agarwal, Nandan 

Nilekani, and Cyrus and Adar 
Poonawalla of Serum Institute 
of India. 

Around ~75 crore of the 
contribution by Kumar Man -
galam and family came from 
their personal funds. For the 
Bajaj family, this marks their 
first appearance on the list. 
Anil Agarwal and family’s 

dona tions, meanwhile, inc -
reased 46 per cent over FY22. 

The total donations in 
India, however, were lower 
than ~11,984 crore in FY20 and 
~14,755 crore in FY21. 

“This is a record year for 
big philanthropy,” said Anas 
Rah man Junaid, managing 
director and chief resea rcher, 
Hurun India. 

“In the past five years, the 
number of donors contrib-
uting over ~100 crore has sur -
g ed from two to 14, and those 
do nating over ~50 crore has 
risen from five to 24. Given 
India's potential for wealth 
creation and assuming a con-
tinued commitment to phi-
lanthropy by billionaires, I 
anticipate these figures to 
potentially double over the 
next five years.” 

The cumulative corporate 
social responsibility (CSR) spe -
n ding of BSE 200 companies 
has grown from ~5,561 crore in 
FY15 to ~12,271 crore in FY23.

119 Indians donated ~5 cr-plus in FY23

Three-wheeler sales thriving on EV interest
SHINE JACOB 

Chennai, 2 November 

In the late 1950s, a three-wheeler de s -
ign captured the attention of then Pri -
me Minister Jawaharlal Nehru and 
Home Minister Morarji Desai. Soon 
enough, the government gave a cleara -
nce for its production by home-grown 
Bajaj Auto and the Italian Piaggio. 

After nearly 64 years, three-
wheelers not only populate Indian 
roads but are seeing renewed interest, 
with sales exceeding the 100,000 mark 
for the first time in September and 
repeating the milestone in October. 

This is a far cry from the pre-Covid 
numbers of 58,485 units in September 
and 63,042 units in October 2019. The 
primary reason for the surge is the 
growing interest in electric vehicles 
(EVs) in the three-wheeler segment, 
accounting for roughly 56 per cent of 
overall sales in Sept ember, according 
to data from the Federation of Auto -
mobile Dealers’ Associations (Fada). 

While October’s retail numbers are 
yet to be released, data from the 

VAHAN portal suggests that after reg-
istering 102,426 units in September, 
three-wheeler sales in the subsequent 
month reached 100,987 units, a 51 per 
cent increase year-on-year. 

“The three-wheeler market has 
been thriving. Unlike diesel or petrol 
vehicles, electric three-wheelers do 

not require permits to operate in city 
areas, which were previously distrib-
uted under a quota system. This shift 
has benefitted the market significan -
tly. For urban and semi-urban youth, 
it has become a substantial source of 
employment,” said Manish Raj Sing -
hania, president of Fada. “In places 

like Raipur, EV penetration is 80-90 
per cent. Three-wheeler consumers 
have come to realise that the operating 
cost of EVs is lower,” he added. 

Bajaj Au to leads with 35 per cent 
market share, followed by Pia ggio 
Vehicles (7.4 per cent), Mahindra and 
Mah indra (6 per cent), Y C Electric  
(4 per cent), Sae ra Electric Auto (3 per 
cent), Dilli Ele c t ric Auto (2.3 per cent), 
Atul Auto (2 per cent), and TVS Motor 
(1.4 per cent). Near ly all of them are 
investing heavily in EVs seeing to the 
growing interest. 

“As pioneers in the 3W EV sector, 
we continue to innovate and lead the 
industry. Our fixed and swappable bat-
tery solutions have revolutionised the 
sector. This year has allowed the indu -
stry to move beyond the shadow of the 
pandemic, with economic activity 
gaining momentum. We have also 
seen deeper penetration of comp res s -
ed natural gas and diesel vehicles with 
the transition to BS-VI (emission nor -
ms),” said Diego Graffi, chairman and 
managing director, Piaggio Vehicles. 

He added, “We remain committed 

to investing in advanced battery tech-
nology and driving greater adoption.” 

Industry experts suggest that while 
Bajaj dominates the petrol segment, 
its market share may increase furt her 
with aggressive EV initiati ves. On the 
other hand, the likes of TVS Motor are 
also focusing on EV three-wheelers. 

“We are highly confident that we 
will perform well in the three-wheeler 
EV market. Our focus is on three-
wheelers, and this is an area where we 
aim to excel. We are already achieving 
significant success with three-
wheelers in international markets, 
and we plan to introduce electric 
three-wheelers there as well,” said  
K N Radhakrishnan, director and chief 
executive officer, TVS Motor. 

“The shift of people from rural to 
ur  ban areas has also triggered this gro -
wth. For young individuals, this provi -
des an opportunity to earn an in come 
ranging from ~15,000 to ~40,000 per 
month, which exceeds that of many 
graduates. Wherever three-wheeler 
sales have increased, crime rates have 
decreased,” said Singhania.

Philanthropy report card: Indian billionaires’ donations grew 59% in a year; Shiv Nadar gave ~5.6 cr a day

LEADING THE WAY 
The top 10 donors among businessmen for FY23  

        Name                                          Amount    Primary cause 
                                                                  (~cr) 
3      Mukesh Ambani & family                 376     Health care  
4     Kumar Mangalam Birla & family      287    Education  
5      Gautam Adani & family                    285    Education  
6     Bajaj family                                       264    Education  
7      Anil Agarwal & family                       241    Health care  
8     Nandan Nilekani                               189    Ecosystem building 
9     Cyrus & Adar Poonawalla                 179    Health care  
10   Rohini Nilekani                                 170    Ecosystem building 
                                            Source: EdelGive Hurun India Philanthropy List 2023 
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INDIAN 
GAMING
MARKET TO REACH 
$7.5 BN BY FY28

The Indian gaming 

market, currently 

valued at $3.1 billion, is 

expected to hit the $7.5 

billion valuation mark 

by FY28, according to 

Lumikai’s State of India 

Gaming FY23 report. 
It added that the 

industry was projected 
to grow at a compound 
annual growth rate of 
20 per cent, driven by 
increa sing in-app pur -
chases and ad revenues 
in casual and mid-core 
games. “We’re parti cu -
larly excited to see the 
incre asing engagement 
of gamers from non-
metro cities, which 
shows the massive 
growth potential in 
Indian gaming,” said 
Salone Sehgal, 
founding general 
partner, Lumikai. 

ARYAMAN GUPTA Source: Lumikai
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